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Thule Group Vision – Active Life, Simplified



Agenda

1. Welcome and Agenda

2. Overview of the Offering

3. Introduction to Thule Group

4. Industry Dynamics

5. Brand Positioning and Product Development

6. Supply Chain and Production Set-up

7. Brand, Marketing and PR Strategy

8. Route-to-Market Strategy 

9. Strategic Roadmap

10. Financial Overview

11. Closing Remarks and Q&A
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Know your history



Use your strengths more
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Be engaged in the world around you
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Dare to pause and look at the future



We enjoy favorable mega-trends in the Sports&Outdoor market

Parents want to continue to enjoy 

their activities with their small kids

Consumers want to be connected 

at all times and share their 

experiences

Consumers are increasingly 

aware of which brands and 

products they seek

Growing GDP and increasing 

consumer interest in sport and 

outdoor activities in

developing economies

Increased consumer focus on 

active lives

Consumers are enjoying

multiple activities

Emergence of new sports Consumers are active longer

Favorable Trends
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Thule - A Premium Brand that Captures the Emotions of the Outdoors2
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Build for long-term growth



2017: Key Launches - Sport&Cargo Carriers 

Thule Motion XT

Thule EasyFold XT



2017: Key Launches – Pack, Bags & Luggage

Thule Subterra

Thule Guidepost 2 /Thule Capstone 2



Key Launches – Packs, Bags & Luggage
Segment Outdoor&Bags

Professional

Back to Campus

Case Logic Huxton Case Logic Bryker

Case Logic Berkeley Case Logic Ibira



2017: Key Launches – Active with Kids, Bike Child Seats
Segment Outdoor&Bags

Thule Yepp Nexxt Mini Thule Yepp Nexxt Maxi

Thule Yepp Maxi & Mini

(old models rebranded)



2017: Key Launches – Active with Kids, Multisport Trailers

Thule Chariot Cab/Lite/Cross/Sport



2017: Key Launches – RV Products

Thule Van Concept (several new products integrating with existing assortment)
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Dare to invest and dream



DateThule Group Presentation for XXXX
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Be genuine in your engagement
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Build on joy and motivation


